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Example Candidate Responses — Paper 1

Introduction

The main aim of this booklet is to exemplify standards for those teaching Cambridge IGCSE /O Level Travel &
Tourism, and to show how different levels of candidates’ performance (high, middle and low) relate to the syllabus
requirements. This document helps teachers to assess the standards required to achieve marks beyond the guidance
of the mark scheme.

In this booklet candidate responses have been chosen from the June 2024 exam series to exemplify a range of
answers.

For each question, the response is annotated with examiner comments about where and why marks were awarded or
omitted. This is followed by comments on how the answer could be improved. There is also a list of common mistakes
and guidance for candidates.

Please refer to the June 2024 Examiner Report for further details and guidance.

The questions, insert and mark schemes are available on the School Support Hub

0471 June 2024 Question Paper 12

0471 June 2024 Mark Scheme 12

0471 June 2024 Insert 12

Past exam resources and other teaching and learning resources are available on the School Support Hub




Example Candidate Responses — Paper 1

How to use this booklet

This booklet goes through the paper one question at a time, showing you a high-, middle- and low-level response for
each question. The candidate answers are set in a table. In the left-hand column are the candidate answers, and in
the right-hand column are the examiner comments.

Example Candidate Response — high Examiner comments
3 Referto Fig. 3.1 (Insert), an advertisement for the opening of the London Resort. o The candidate correctly identifies
- {a). (i) Identify two products available at the London Resort. - ‘ S two products available at the London
1. Dinesouse. dhemed coMErCOASEE . .ooivieseesrese Resort using the Insert.

Mark for (a)(i) = 2 out of 2

9 The candidate’s answer is

(ii)- Idenﬂfy one service avallable at the London Resort .’ . . .
: e incorrect. This is not a service.

Dmk. ;wmcrswe ncLL ................... S e
o o 1l Mark for (a)(ii) = 0 out of 1

* ~(b) Describe oné way each of the folldWing pricing policies is suitablef e London Resort: 9 The candidate clearly
promotional pricing ﬁdrach/)"’&WIhVem % ..m..ﬁﬂm{f([@g understands the two pricing policies:
" pthors ko, ol lone. their. chance... and... &uyfor(w/crmh promotional pricing and price

whith...adows.. 28, 00 .apce.. 56440804 0ad5 ... ngney.. bundling. For promotional pricing
they |dent|fy that it attracts price

q/uwk S R ereadene e nebr e et st ne s nes b nbe e neenasr e nenaan

Examiner comments explain
where and why marks were
awarded. These help to interpret
the standard of Cambridge
exams to help learners refine
their exam technique.

Responses are written by real candidates in exam
conditions, demonstrating the types of answers for each
level. These could be used to discuss and analyse the

answers with learners in the classroom to improve their
skills.

How the candidate could improve their answer

e The candidate needs to address the first part of t
of the people in the village. This section explains how the candidate could improve

e The candidate could have kept the introduction a feacchhn;gjgonse' Ithelps learners to improve their exam

e The candidate should avoid writing irrelevant det

Common mistakes and guidance for candidates

e There were plenty of opportunities for candidates to score maximum marks in this part. The points given for
discussion were specific and clear and d

This section lists common mistakes as well as helpful guidance
from the examiner. This will help your learners to avoid these
mistakes. You can use this alongside the relevant Examiner
Report to guide your learners.

e Candidates not familiar with this style of
lengthy irrelevant details, missing out the

e Direct lifting of information from text affec

¢ Candidates who were careless regarding t - —
For this exercise, they reproduce the information from the glven text after tailoring it to suit the demand of the
topic. Spelling and grammatical errors can be avoided.




Example Candidate Responses — Paper 1

Question 1

Example Candidate Response — high 1 ‘ Examiner comments

Refer to Fig. 1.1 (Insett), information about tourism in Tunisia.

(@)

(b)

(e)

(d)

State thrée-tourism organisations likely to be involved in the creation of Tunisia’s Sustainable
Tourism Charter. .

1. DesHrafion....... MoNegemend .....compamleS. COME N oo revesessesssssessrssesssssseseeens

2 NeHonal...... Souden....... ooy a0lsedfnS. L ONTR D s
(choﬁ)- et Mo qavR rmend.... g anised{R0s. ... o

3]

State one aim of Tunisia's Sustainable Tourism Charter that will have a positive sociccultural
‘impact.

GuppoC......d08eh. . oS L and. L cvefis. QY%ﬁsJ}.\:%C.x:‘fgﬂ.?..: ..........................................
............................................................................................ 1] 9
Explain two ways using more local food in hotels and restaurants helps to support social
enterprise development.

1 Maing.... 000%..... dosak. . 008G 30 DR S el L RS o M OR S
the.....focals... PRRAny.. .. es .. Sodh. .0 GEN........ 00088 Thas, W
peemes.......pefitable..... and.... oS edRipxise deVe(QEmenfc..:..e.
2 When.......... nokels......and.... westavranie | use sacab . fend. o serve...
Joudigls Ak neles, ose\s Ap \ncrease *\’\.e.‘.‘!.........\.\‘.\limﬂ.....‘5.5.0.\.0&%3’(@4
HE0EE. 500 AN SLTEDNELD 10 RSO s TR e sa.q.«‘g.i.hj..,...Ltav.e.mp.e.v‘...-.e
Explain three management activities of National Tourism Organisations (NTOs).

1 Nadooel....... fow figm......m'.@mi:sg»ﬁons ........ pan...... Xace. ... ag VIR LS g... gueh...0S.
developent......plans..... ... dbe..... oudsm...... sy ThuS .. the. ... destinaien
wostd......xemain......appeading....... £or. .. ... 4 PO UR MK S SO ) ORI ¥ C 10 A S e .....

2 &vmx.ﬁnj.......mqk......em.cqwf.o.xgﬁ.ng..,.....595:&%5;:@\9. .......... bouriam...... 5. S0 B0

o The candidate successfully
identifies three tourism organisations
likely to be involved in the creation
of Tunisia’s Sustainable Tourism
Charter. The candidate uses

the correct terms, as listed in

the specification. The chosen
organisations are all relevant and
the candidate applies them to the
context of the question.

Mark for (a) = 3 out of 3

9 The candidate uses the
information from the Insert to
successfully identify the aim.

Mark for (b) = 1 out of 1

9 The candidate identifies a valid
way and applies this to the context
of the question, ‘allows the locals
preparing the food to gain money’.
However, the development of the
response is not clearly linked and
lacks application to supporting social
enterprise development.

o The candidate successfully
identifies an additional valid way

in the first sentence. However, the
development is vague and does not
link to supporting social enterprise
development.

Mark for (c) = 2 out of 4

e The candidate identifies the
relevant management activity of
planning. The candidate develops
the response linking it to the
identification and explaining why
they do this management activity,
‘the destination would remain
appealing for tourists in the future’.

6 The candidate uses the

source material to support a valid
identification of the management
activity of supporting and
encouraging sustainable tourism.
The response develops into a valid
explanation, this time of how they
implement the management activity.



Example Candidate Response — high 1, continued

(e)

3 .Qe\z'.\%‘.«k?:..Mcnmj?.ncj........mm&t.......c.c.\(z.c.\e.“f\g......in......a........agﬁ.\./z‘.y.......af......l.\/.a.»#:i.an.c.el.
BT e F-L5 a1 W

does ok,

LT
J

\;ze.gon.cl.......'.“ys.......mm’.t.)Tnfj.........ncs(?.css:\?‘.\nj........e ..... as....ih...helps

fo maiotain

Evaluate the effect of decreasing disposable income on tourism demand.

e Derceesing..... Alspesiole......in00me .. 9080 .. DEVE ... BD.... INBE.... £EEREK

.O.m.......%ns/.\xism.......os.ce.mg\.n.C.\.:.\'—.‘-x.si....m%.fmzmaﬁi.9...w.w.....q\fs.p.qs‘m\e....-..:‘.r.v.cam.e ........
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-}hej ....... wand... IS, 0 h L e veelue gL A0S TS Land.... oo e madivea!
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0L AR ACHLEAS B HOE o SRILS o QAL .o rbi R iy 26
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AR O IIRIONEL. o O SRLE o 2AOFEC R ARTA P D0 202 ATy
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Example Candidate Responses — Paper 1

‘ Examiner comments

@ The candidate identifies a third
relevant management activity —
managing demand (first sentence).
The identification uses the relevant
context of managing tourist capacity.
Again, the candidate develops the
response into a relevant explanation.
The first part of the development
(second sentence) is not detailed
enough, it is the second part of this
sentence that qualifies as relevant
explanation, as the candidate
explains why they manage the
carrying capacity.

Mark for (d) = 6 out of 6

9 The candidate identifies a valid
effect of decreasing disposable
income on tourism demand in the
second sentence, ‘... cause less
people to travel’. The candidate
continues by providing analysis of
the reason why people travel less
and the impact it would have. The
candidate’s development shows
good use of key terms, which results
in the response being more than just
a repetition of what was identified.

9 The candidate states a second
valid effect, ‘decrease the sales and
profitability of tourism organisations’
which develops into some brief
analysis of ‘unemployee or fire staff’.

@ In the final part of the response
the candidate attempts to provide

a conclusion; however, this only
repeats the previous discussion and
does not develop the response.

Mark for (e) = 5 out of 6

Total mark awarded = 17 out of 20
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How the candidate could improve their answer

(c) The first part of the candidate’s response refers to ‘it’ rather than the ‘locals’ identified at the start. The
development of the response then refers to becoming ‘profitable’ which is not a relevant comment for an
individual. The final comment of ‘improves enterprise development’ is not clear, how/ why does it improve it?
How /why is it linked to profitable? The candidate needed to ensure they explained what was identified at the
start of the response.

(e) The candidate’s conclusion needed to be more than repetition of what was already discussed.
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Example Candidate Response — high 2

Refer to Fig. 1.1 (Insert), information about tourism in Tunisia.

(a) State three tourism organisations fikely to be involved in the creation of Tunisia’s Sustainable
Tourism Charter.

3 e IBTRRL BSMOGS ettt 0

3l

(b) State one aim of Tunisia’s Sustainable Tourism Charter that will have a positive sociocultural
impact.

(c) Explain two ways using more local food in hotels and restaurants helps to support social
enterprise development.

2 .Bsletsen dece) L Consin g L L NG Koo L ARG
Coldoxa t bosen ess
AR0SM.LA0ARSAXY, . ... S EMen d... SR S ... e Pen Rretes

.............................. wetd L ANSLeRE IS 200N\ \gad Ao .a0. ncease

INE oo NSO SO sPS (. Ahe lotal Cullete 10 O@.en P, (vl I

AN Oc@ase A \ocety  toosinesses Moo shocdh X8 Peonony,

(d) Explain three management activities of National Tourism Organisations (NTOs).

1.00€. . e Na0aZM Eny | ACituun 06 L NIos..S5.  Tonse. wonid. ke

Prop,
o meve  sere. Xonse. S90S 08 @ 1elevend . SESRNeton. 0. Ay e
TS0 L AR e L AD L NCIeas g, . O ateness, . XESo A, 0. S,

NS 2= Y s SR VTS e oA T G T =X £ PO I K TIIE - SR = O -

2 .Reeang. Sratgoment L ACiwta. . Come. Re... Ao, MNale sue I

‘ Examiner comments

0 The candidate successfully
identifies three travel and tourism
organisations and applies them to
the context of the question. The
candidate accurately uses the terms
as listed in the specification.

Mark for (a) = 3 out of 3

9 The candidate uses the
information from the Insert to
successfully identify the aim. The
aim is accurately copied.

Mark for (b) = 1 out of 1

e The candidate accurately
identifies that using more local
food in hotels and restaurants
helps support social enterprise
development. The identification
does not appear until the second
sentence of the response; the
preceding sentence provides the
required context to ensure the
identification is relevant to the
question. The response develops
into an explanation which directly
applies to the context and links the
increased demand back to local
cuisine shops which could be social
enterprises.

9 This is repetition of the first
response. The identification is
repetition of ‘increased demand’ and
the explanation is repetition of the
concept that more demand results in
more social enterprises.

Mark for (c) = 3 out of 4

e The candidate identifies

a service of National Tourism
Organisations (NTOs) rather than a
management activity. Therefore, the
identification and explanation are
incorrect.

6 The candidate correctly
identifies the management activity of
‘encouraging sustainable tourism’.
However, they have not used
specific key terminology to make
this identification.
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Example Candidate Response — high 2, continued

€coniomy , [6]
(e} Evaluate the effect of decreasing disposable income on tourism demand.

.......... Bs....Q80esa0ie. .. 105eme_decieases, . Joninis.. woni, 004

RERECEFIIIT PAA RN TSP e S P N P 1 TR S T

afferd 1o Aove)  apiogdn..hg.wemd,  tfed Ao 8 Loav 10 dowend

(nckegicy

...............f_.(.n....C.f./.n.dy..s.t.a.n.,....m&..\hzxe..c(.m......f.’).c_to:/....d.fgc.ﬁr....9.‘.’.’....4..?3!.'.5.(?1....f.’.fi.r}mnd

................. deoerag... N . Sufosepe.  \0ome  and W e WMoonced  dnad the

and  OUEL Gt
Leervg saces, Al
WSio¢§

e resoling (n N Poseg  (n

[Total: 20]

10

‘ Examiner comments

a The candidate identifies the
activity of taking part in events
abroad, which is an applied
expression of the management
activity of managing demand. The
candidate develops the response
and clearly explains the purpose of
the management activity. The whole
response applies to the context of
National Tourism Organisations and
is well written.

Mark for (d) = 2 out of 6

9 The candidate correctly identifies
an effect of decreasing disposable
income on tourism demand. The
candidate explains this well and
demonstrates good knowledge and
understanding.

9 The candidate develops

the response by providing an
explanation of the consequences of
tourists not being able to afford to
travel.

@ The candidate successfully
develops the response into an
evaluative comment of the likely
consequence of the effect.

m The candidate identifies another
valid effect that is clearly explained.
This continues developing into a
linked analytical comment of the
impacts of this effect on tourism
demand and the destination.

@ The candidate provides some
evaluation by considering the
importance to the tourism industry
of managing these effects.

Mark for (e) = 6 out of 6

Total mark awarded = 15 out of 20
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How the candidate could improve their answer

(c)

(d)

The candidate needed to avoid repeating points already made.

The candidate needed to use key terminology to ensure accurate meaning was efficiently expressed. For
example, the candidate did not use the words ‘sustainable’ or ‘sustainable tourism’ throughout the whole
answer. Whilst the candidate has provided a detailed answer, it needed the whole response to be clear that
the management activity identified is encouraging sustainable tourism.

The candidate would have benefited from knowing the different classifications of the content included in the
specification so they could respond to the question using the correct knowledge.

The candidate’s analysis could have been clearer and more specific.

11
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Example Candidate Response — middle Examiner comments

1 Referto Fig. 1.1 (Insert), information about tourism in Tunisia.

(a) State three tourism organisations likely to be involved in the creation of Tunisia’s Sustainable
Tourism Charter.

To Ajris-{;

TR o~ o i = SRR OIS Dot

2 NTQ..... NN .... A2t 0. TGN GAELE D, oot

(b) State one aim of Tunisia’s Sustainable Tourism Charter that will have a positive sociocuitural

impact.
Increases.... A& .. . USE..... 05,)0%[&0&“’)):@'56{)70& ............

.ms.bzumm.eg,,..e .............. ................................................................................. 11

(c) Explain two ways using more local food in hotels and restaurants helps to support social
enterprise development.

1 ..2}.1;.......&Hﬂfﬂﬁ:’?ﬁ.....lﬁ[ﬂ)ﬂ...bmﬁiné%@’.ﬁ.....5].07.&5.....:l;hfﬁ./....aré....g._giag:.....
bab,gm«zkﬁ:h&:bwhx?)iﬁﬂﬂfm‘90“'“%0&‘-
.‘,.)’J.aaf.m.@.......&Z@’.‘......ld.%.l......é.’i{.‘k.él’.‘f.ng‘......b.big.;:ﬁ&ﬁfé.ﬁ........h!\.Q}).................
\ead s... v betlen. Eestyle. & 00‘64’§°
2 ...I.YJ.Q).'.&......ZTO..b.....Qﬂfdr:b’/!.?;ﬁ.ﬁs.....J;ek‘.....)!M,[..g,..ﬁ}).’lé.@...Jw}?ﬁg_....ﬁ.rﬁ ..........

ﬁg.m:;;...-hp....m.azé....wﬂ.f.‘;af.).g:.....-bzz....‘.m.’z.kt.ﬁ.....-l)za,sg.....,,e,:shfs:.“.......

so.....Jc}uts.....ﬁrﬁﬁ...mézm.ﬁ......‘r..t......r.«.é’.qcas......anmgjegtm.qm:.....in....{—)»s ..............
| QLo AL oo b N X ADG. NOGL ..o IR ... ot et 5 h METTTEES

md s Yelps te coantry g;&’t 2 Wgher oDy s 14

(d) Explain three management activities of National Tourism Organisations (NTOs).

ALIR tbcpﬁegﬁ»)?frbomﬂaei

EEE . MR F At B SOURN .. 0. grtemnaten.. the...

2.30. develp. Be.. Jeshpation. To.. .atkiaike. . mare......

‘m&m&tm.olzs!ra....malz.....m.ez@a...g&...fvmzsyax.‘bﬁ ...... sa. bl b,
zqéxl;;,ocxﬁs';/blgiﬂbwnstﬁﬂe ........................................................
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0 The candidate successfully
identifies two tourism organisations.
They provide more than just the
acronyms which ensures that the
response is specific enough to

be awarded marks. The first two
responses are accurate, the third
response is not specific enough.

Mark for (a) = 2 out of 3

9 The candidate identifies the
wrong element from the Insert;
therefore, this response is incorrect.

Mark for (b) = 0 out of 1

e The candidate identifies a valid
way and applies this well to the
context of the question.

o The candidate develops the
response into a valid explanation by
explaining the consequences.

e The candidate identifies another
valid way.

6 Again the candidate develops
the response into a good explanation
by explaining the impact to the local
people.

Mark for (c) = 4 out of 4

0 The candidate identifies

a service instead of a valid
management activity of National
Tourism Organisations.

e The candidate does not identify a
valid management activity of NTOs.
National Tourism Organisations

do not develop infrastructure and
transport.

@ Again the candidate identifies a
service rather than a management
activity of NTOs.

Mark for (d) = 0 out of 6

12




Example Candidate Response — middle, continued

(e) Evaluate the effect of decreasing disposable income on tourism demand.

NG .... PN NELE .. WOORG.. RTE RN DI FDE e

are..... z.aré......}j.).%]ﬁ:...m...:ixﬁ.l.{z:.!....sﬁé’.?‘.“..ﬁ.&e.’:fdﬂai%.....ﬂmﬂ......o?zc....).ﬁ.:.ﬁy.r.c:@

Gute....udhen.... disgezable.. . ncome.... decrmses. e, . gek... Jess.

CoAARIES. ... geulaion.. das. ... o, i sppsable. . neeme. .. he........

L

........... Aeuris k... e diZke.... il ... e ey

e O = T 0 M s

......... R OO

Example Candidate Responses — Paper 1

Examiner comments

@ The first sentence of the
response is not relevant to the
question.

m The candidate identifies a valid
effect on tourism demand of levels of
disposable income decreasing, and
explains this well.

@ The candidate identifies an
additional effect, although this

could be explained better. The
candidate uses specific and relevant
terminology well.

Mark for (e) = 2 out of 6

Total mark awarded = 8 out of 20

How the candidate could improve their answer

(d)

(e)

e The candidate needed to be more aware of the differences between a service and a management activity.

e The candidate could have developed their response into analysis by considering the consequences of the

effects raised on the destination.

e The candidate could have been more aware of the various categories of knowledge within the specification to

ensure correct responses were given.

Common mistakes and guidance for candidates

e Some candidates did not have the required knowledge from the syllabus to answer the questions correctly.

e Candidates needed to have a clearer understanding of social enterprises development.

13
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Question 2

Example Candidate Response — high Examiner comments

2 Referto Fig. 2.1 (Insert), a photograph of an ice hotel in Canada.

(a) State two factors of seasonality.

‘(\o\\c)O\&&ScIZJ

(b) Other than hotels, state two types of serviced accommodation.

1..500eR0NS....

(c) Explain two ways the ice hotel could improve its occupancy rates.

1 .iscoonlss The e Noxe\ com i teduce Noe onices of | (ools |

ooleed Yeace inceensing.oecopaney SO @

(d

~

Evaluate two benefits of good customer service.
ceQ e ay

1.10gt€ased ¥ coshomers sadistackions When cosiomesS are pfovrded

w000

0 The candidate successfully
states two factors of seasonality.

Mark for (a) = 2 out of 2

9 The candidate correctly identifies
homestays as a type of serviced
accommodation.

e The candidate identifies
‘cruises’ as a type of serviced
accommodation. A cruise is a type
of holiday, not a type of serviced
accommodation so no mark is
awarded.

Mark for (b) = 1 out of 2

e The candidate successfully
identifies discounts as a way the ice
hotel could improve its occupancy
rate.

e The response develops into a
good explanation of how reducing
prices will improve the occupancy
rate.

6 The candidate identifies
promotion as a further way to
improve occupancy rates.

0 The candidate develops the
response explaining exactly how
promotion will increase occupancy
rates.

Mark for (c) = 4 out of 4

e The candidate begins their
response with an analytical point
stating that good customer service
will increase customer satisfaction
rate. This allows the candidate

to develop the response into an
evaluation of the benefits of good
customer service.

9 The candidate provides some
evaluation of the benefits of good
customer service.

14
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Examiner comments

Example Candidate Response — high, continued

[61

X T
(e) Evaluate the appeal of serviced accommodation.

erqanisakion oeks Ane more evenue IS eawered earnl-

So cus\exhec caq nhave

a nass\e Kree

@ This first part repeats the
analysis and evaluation from the first
response.

m The candidate gives a different
analytical point about the benefit of
good customer service, linking it to
the financial benefits of customer
loyalty.

Mark for (d) = 3 out of 6

@ The candidate identifies a
reason for the appeal of serviced
accommodation. This is clearly
explained and focuses on the benefit
to the customer.

@ The candidate analyses the
benefit of convenience.

@ The candidate identifies and
explains another reason for the
appeal of serviced accommodation.

@ The candidate attempts

to develop the response into
evaluation. However, the focus
changes to the benefit of serviced
accommodation to the destination,
rather than the appeal to the
customer and is therefore not valid
to the question and the points raised
previously.

Mark for (e) = 4 out of 6

Total mark awarded = 14 out of 20

How the candidate could improve their answer
(b)

(d)

The candidate needed to know the difference between the different travel and tourism organisations.

e The candidate could have developed their evaluation further to ensure they had enough discussion to access

all of the marks available.

(e)

e The candidate needed to be cautious of repeating points already made.

e The candidate needed to ensure their evaluation stayed focused on the question.
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Example Candidate Responses — Paper 1

Example Candidate Response — middle Examiner comments

2 Refer to Fig. 2.1 (Insert), a photograph of an ice hotel in Canada. 0 The candidate successfully

(a) State two factors of seasonality. states two factors of seasonality.

o & desnomon Mark for (a) = 2 out of 2
2.LN00 peafe.  ae  Xad. I S Na = PN S—— o ...... @ The candidate correctly provides
f2] two different types of serviced
(b) Other than hotels, state two types of serviced accommodation. accommodation.
1 s m ........ C}\)(\Q ........... b (%\LSOS* .......... g ................................................. Mark for (b) =2 outof 2
S
2. hQ%'\Q\[Z] e The candidate identifies a way

that the ice hotel could improve its
occupancy rates.

o The candidate explains how
‘promotion’ will increase the
occupancy rate.

e The candidate identifies another
9 way the ice hotel could improve its
occupancy rates.

6 The candidate develops

their answer by explaining how
more services can attract a wider
customer base, implying an increase
in occupancy rates.

(c) Explain two ways the ice hotel could improve its occupancy rates.

OO, MeuasoVSy  der | IRMVAROYY (3]

(d) Evaluate two benefits of good customer service.

1.020R0% | SONNRSS LS o casiome........ Mark for (c) = 4 out of 4
COMOS AW o) Hhey.. 0% seased @ The candidate states a valid

analytical point of the benefit of good

A0y 2L V0K

. . customer service. The candidate
........................................................................................................................................ begins to deVeIOp the response;
however, this is explanatory and

bt eeesee R R el R £ e £ R R r et e does not evaluate.
2. 5. PR0PE.... oAl ofte. UOLS. .. Mokieq,..... @ The candidate successfully
S0 provides an additional valid
m\we@ 3. FRRUIONN.EIC. Ray..... analytical point of the benefit of good
LR M(Mdﬂ ............................................................................ customer service, focusing on the
PUSIINS2\\ W = S 42227 e SR € 0 ) SO 2N ©.5 48 (& reputation.

9 The candidate gives an
evaluative comment focusing on how
an organisation would benefit from
developing a respectable reputation
for providing good customer service.

Mark for (d) = 3 out of 6
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Example Candidate Responses — Paper 1

Example Candidate Response — middle, continued Examiner comments

(e) Evaluate the appeal of serviced accommodation. @ The candidate identifies one well

_ &S)‘\“_')I N oopeSS  bhocarke. Q\IQXH.:\ikf\i(\% explained reason for the appeal of

serviced accommodation.

m The second reason given is
incorrect.

@ The first part of the conclusion
follows on from the incorrect reason
and is therefore not valid. The
remainder of the paragraph is not
evaluative or analytical and therefore
does not develop the response.
However, an additional valid, well
explained reason is given.

Mark for (e) = 2 out of 6

QXX ? LANCOS (OX BN
% \'ﬁi‘ﬂ S*Csl '“/g% MG% Houn i od\v&m opeiyfTotal: 20] Total mark awarded = 13 out of 20

ecpugR Ik ey our O failly, s coe B

How the candidate could improve their answer

(d) (e) The candidate would have benefited from knowing the requirement of the different command words to ensure
their responses covered the required skills, e.g. evaluation rather than explanation.
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Example Candidate Responses — Paper 1

Example Candidate Response — low

2 Referio Fig. 2.1 (Insert), a photograph of an ice hotel in Canada.

(a) State two factors of seasonality.

1. The soendher. . o ........................................................................................

(b) Other than hotels, state two types of serviced accommodation.

LT <X - T OO OO U UOUUTUOPP O
2. Local. vt AWK, e ........................................................

(c) Explain two ways the ice hotel could improve its occupancy rates.

1. oving.. o Secvice . woowd wake e Yowcies ...
............ ViziX_ ongin ond alse waey wale Aem Tl Yoo
X o hnx%e....hpm...gsggé ..... The. operine s Wk, Yhen .
W dneest. e hweate 0F Yowrists S
2 B Wil inewesy oy roke of Hre. Nekds  ond hew.
°°f*+‘mplme9 .........................................................................................
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‘ Examiner comments

0 The candidate successfully
states weather as a factor of
seasonality.

9 The second response is
incorrect, ‘where to stay’ does not
connect to seasonality.

Mark for (a) = 1 out of 2

9 Both responses are incorrect,
these are not types of serviced
accommodation.

Mark for (b) = 0 out of 2

e The first response given by the
candidate is too vague.

e The second response is also
vague, the candidate has not
identified what should have had
more colours added, or how this
would improve occupancy rates.

@ The response attempts to
identify an additional reason,
however this is incorrect. Opening in
all seasons alone would not improve
the occupancy rates.

Mark for (c) = 0 out of 4

0 The candidate successfully gives
an analytical comment about how
good customer service can provide
good word of mouth advertising.

e The response develops into a
brief evaluative comment about how
the organisation would benefit from
word of mouth advertising.

9 The candidate’s response is
vague. It is not clear what rates of
the hotel can increase.

Mark for (d) = 2 out of 4

@ The candidate does not identify
a specific reason for the appeal. The
response given does not explain
how it will make the tourist feel
better.

Mark for (e) = 0 out of 6

Total mark awarded = 3 out of 20



Example Candidate Responses — Paper 1

How the candidate could improve their answer

(c)

(d)

(e)

The candidate needed to provide more descriptive detail to show a change resulting in an improved
occupancy rate.

The candidate would have benefited from being clearer in their response and providing a more in-depth
evaluation of the points made.

The candidate needed to be more specific in their response, providing reasons and valid explanations for the
appeal of serviced accommodation.

Overall, the candidate needed to ensure that their responses were specific and focused on the syllabus area
being tested.

Common mistakes and guidance for candidates

Candidates needed to be confident in all areas of the syllabus content to ensure they could respond to a
variety of questions.

Candidates needed to ensure that evaluative comments were well developed and did not just repeat what
was already discussed.
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Example Candidate Responses — Paper 1

Question 3

Example Candidate Response — high Examiner comments

3 Refer to Fig. 3.1 (insert), information about national parks in Tanzania. 0 The candidate successfully
(a) Define the term ‘GDP’. defines the term ‘GDP’.
h “ ol 5SS  Aomeshe oSveh  vedurs o avaage
GDPOerDM(h?VV a j Mark for (a) =1 out of 1
meome  pu heed  of o  Cowivy : —
..................... F. [1] 9 The Cand'date COI'I'eCt|y |dent|f|es
(b) State three adventure activities tourists can do in national parks. three adventure activities that
1 ...ZJ.;?.U‘.n.i.(Y)j ......................................................................................................................... tourists can do in national parks.
2 MMOUC SAEBIIS e Mark for (b) = 3 out of 3
3 mo“”*@m"“"”b’@g .................................................. e The candidate identifies a valid
Bl benefit of booking with a travel
(c) Wildlife and safari holidays can be purchased through a travel agent or arranged agent_
independently.

e The candidate develops

the response into a thorough
explanation, clearly explaining how
the customer benefits.

e e The candidate identifies an
o additional valid benefit.

Explain two benefits of booking a wildlife or safari holiday through a travel agent.

1 allows dhe sk 40 set Save dime response well explaining exactly

2 vaaagwswwmb‘mw“j*‘%L heliday @ The candidate develops the

how the tourist would benefit.

Ahe ),,,my themsares- This  corn  be  styescbec  an2 Mark for (c) = 4 out of 4

moe  comdmhng & the st @) 141 @ The candidate identifies a

valid negative economic impact of
(d) Explain three negative economic impacts of tourism. e tourism.

T thden+  on dour m-ﬂl’_( i
1 WQCQWT!&M!‘LQC@M( ..... OVUO\&? ....... w90 é..s ............ e The candidate develops the
QuudtpinSney  can | lea2 Yo < ot Of drediworel answer, clearly explaining the
pshia  anZ  dn  can cawse  onajer  sckbacks +C negative impact.

9 The candidate provides a further
valid negative economic impact of

Mogan heevily | inercase dne  wnomplogriet | ks M ourism.
ol £ peat  scasons Chhick @ The response develops
P/ﬂ'c .......................................... 2 ...... lb ...................................................... |nt0 a good explanatlon Of the

& .
LA peple...onz é"[t;:”y ............................................................ consequences of this impact.
zu meet

3 Tm ...... AR %0 ............ L ................................................................................................... m The candidate gives a third
ashirg. M comby ahe dopralion ymg have valid negative economic impact of
mucesca  amovnt € tourism.

Jo ampert ofage agwih a5 o~ ddbat in Ahelr bmlenw o4 @B) The response develops
LT @ ................................... e into a good explanation of the

consequence to the destination.

Mark for (d) = 6 out of 6
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Example Candidate Responses — Paper 1

Examiner comments

Example Candidate Response — high, continued

(e) Discuss the importance of involving local communities in decision making when managing a
sustainable destination.

th 2eSthon wwmkbag ﬁﬂD} deash con Vot vaade whitd ot
............................................... O

vt al (¢ n panagumy 4 2 tnaton  susteuably. oW,

many othor mcthons svet. as batting dimak d«wﬂj(slw“/é [Total: 20]
also ke comsiducE,

@ The candidate identifies and
explains one valid reason why
involving local communities is
important.

@ The candidate continues
analysing the reason. The analysis is
applied to the context of the question
and clearly focuses on how the
destination would benefit from the
collaboration with local communities.

@ The candidate identifies and
explains an additional valid reason
why it is important.

@ The analysis of this additional
benefit is clear and the candidate
applies this to the context of the
question.

@ The candidate provides a
reasoned evaluation to close the
response. The evaluation is more
than repeating the points already
raised.

Mark for (e) = 6 out of 6

Total mark awarded = 20 out of 20

How the candidate could improve their answer

The candidate has excellent knowledge, skills and understanding. Achieving full marks means there are no significant

improvements to highlight.
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Example Candidate Responses — Paper 1

Example Candidate Response — middle 1 ‘ Examiner comments

3 Refer to Fig. 3.1 (Insert), information about national parks in Tanzania. 0 The candidate attempts to
' define the term ‘GDP’; however, the
response is inaccurate.

Mark for (a) = 0 out of 1

e The candidate successfully
states a valid adventure activity.

i 9 e The candidate attempts to
2.0 C‘WPW\ ......... OMBI& .............................................................................................. |dent|fy an adventure act|v|ty

.............................................................................................................................. However, camping is considered
31 | a type of accommodation rather

(a) Define the term ‘GDP’.

laveramend. developement.... policies.

(c) Wildlife and safari holidays can be purchased through a travel agent or arranged than an adventure aCtiVity for this
independently. - syllabus. Therefore, the response is
Explain two benefits of booking a wildlife or safari holiday through a travel agent. incorrect.

1 {Yavalagem can hilp e cudieng o hew p.. @ The candidate successfully
........... m 0“‘1LYUFOlLSCWpHO“@\CL\OW?%WFOHOWﬂ‘L StaFe.S another valid adventure
) d&fﬁ K ohod. e " e activity.
........... SHps.and... ot WROL abouf.... Tt packadp. S
P Aot f Mark for (b) = 2 out of 3
................................................................................................................................................... e The Candldate attempts to
2 M ot ... Qﬁga(’«VWL ..... hoolttug, ... W‘J ...... me&’”wﬁ{ ...................... explain a benefit. However, the
o boglina . Roloable . con g)gf.....to.....@no.w.....w%..d.efm.l .................... response is unclear and the
b skl Him Q candidate does not identify a valid
.......... t& A ’a; i
however, the response is too vague
{(d) Expla‘i/r{\ three negative economic impacts of tourism. and is not cIearIy expressed.
1 —MFOH' ...... ka&q%z'wlwrﬁ@wmnﬂ‘z—uﬁtowwkffﬂf ............ Mark for (c) = 0 out of 4
Vi
....... Qe fI0AECE Ttk 6 ok possibl for fu. Sexiice do pouds....... @ The candidate successfully
O e e e oxpensive.. 2 ....é.ei....ﬂmt./!.c{.é.l...;...ﬂ ...................... identifies a valid negative economic

impact of tourism. However, the
development of the response is

2. E Xf"?fflec(l[“%'/ﬂ\f& ...... e the  oren. cnvetled..... descriptive rather than explaining the
........ ; “‘7»COuVLH}ﬁQmaéhalmﬂwlfrﬁfomﬂm/&rm%’om, negative impact.
Lok bagk | all Wwdﬂ?/ﬂm/ﬁl ..... bech...f0... Mir..co L - @ The candidate identifies
......... 06 000305 oo | XPOT I68KEGE 85 @ valid negative

; ‘ o : economic impact. The response
3. D@CT@QJ@ ...... ... Mﬂﬂﬂél@fﬁﬁﬁa ..... COW'{T;\NA'CIAW’H ....................... develops into a reasonable
......... lem.[........‘.’héel.’!%.......?mpk.....f.Q....].QQJ@.....M[......J.ol........op,aoxiumz‘.{ﬂ..:....Q........... explanation of how this impact

affects the destination.

9 The candidate has not given

s | 0l o aative economic impact.
A decrease in the economy can
happen for many reasons. The
candidate needed to state a valid
reason of what is causing the
decrease.

Mark for (d) = 3 out of 6
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Example Candidate Response — middle 1, continued

Example Candidate Responses — Paper 1

Examiner comments

(e} Discuss the importance’ of involving local communities in decision making when managing a

sustainable destination.

.............................................. local.... cormmuntlees... Yoraw... more.._about. fhe.........

@ The candidate states that locals
know more about the place as a
valid reason why it is important to
involve them in decision making
when managing a sustainable
destination. The candidate applies
this well to the context of the
question.

m The candidate gives an
additional reason why it is important
and applies this to the context of the
question.

@ The candidate provides some
limited analysis of why the reasons
identified are important.

Mark for (e) = 3 out of 6

Total mark awarded = 8 out of 20

How the candidate could improve their answer

(c)

(d)

(e)

The candidate could have been clearer with their point made and they needed to provide more detail on how

booking with a travel agent is more efficient.

The candidate needed to explain and analyse their points rather than be descriptive. They needed to make

sure that points given were valid.

The candidate needed to apply further analysis to their reasons.

The candidate needed to have an accurate and good understanding of the key terms and concepts from the

syllabus.

The candidate needed to use key terminology in their longer responses to strengthen them and ensure they

were specific and focused.

The candidate needed to understand more clearly what was required of them for each of the command words

used in the examination.
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Example Candidate Responses — Paper 1

Example Candidate Response — middle 2 ‘ Examiner comments

3 Refer to Fig. 3.1 (Insert), information about national parks in Tanzania.
(a) Define the term ‘GDP’.
Guoss domestic product 1w fhe. deshnalions . sedepne. .. enue..flem...

&mu@mw&cmﬂ .......................................................................................... M

(b) State three adventure activities tourists can do in national parks.

(c) Wildlife and safari holidays can be purchased through a travel agent or arranged
independently.

Explain two benefits of booking a wildlife or safari holiday through a travel agent.

1 thbene%ﬁ%h&{mvelaaen%@Gnsafdbﬂge%m@%@l}vgwe

af\&\mshees‘\ulﬂ ......................................................................................................

(d) Explain three negative economic impacts of tourism.

wed Jo 4. (esenas

............................ 1A=

1MQ0A%Me¢m@
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0 The candidate successfully
defines the term ‘GDP’ by using

the correct words for the acronym.
Although there is an error in the way
the candidate has used the term
‘revenue’ they demonstrate enough
understanding to be awarded the
mark.

Mark for (a) = 1 out of 1

9 The candidate correctly states a
valid adventure activity.

9 The candidate attempts to
identify an adventure activity.
However, camping is considered

a type of accommodation rather
than an adventure activity for this
syllabus. Therefore, the response is
incorrect.

e The candidate successfully
provides another valid adventure
activity.

Mark for (b) = 2 out of 3

e The candidate gives a benefit of
booking the holiday through a travel
agent.

G The response develops into a
simple and succinct explanation of
exactly how a tourist benefits from
the reason identified.

0 The response is too vague;
the candidate has not given a valid
alternative organisation to validate
the ‘cheaper’ or ‘less stressful’
aspects of this response.

Mark for (¢) = 2 out of 4

e The response given is vague
and does not identify a specific
negative economic impact.

9 The response does not identify
a valid specific negative economic
impact.

@ The candidate identifies a valid
negative economic impact, however
it is not explained.

Mark for (d) = 1 out of 6



Example Candidate Responses — Paper 1

Example Candidate Response — middle 2, continued Examiner comments

(e) Discuss the importance of involving local communities in decision making when managing a m The candidate successfully
sustainable destination. identifies a reason that is relevant to
e iopariance o? inwlving_Yoeal communities n decision. Making when | sustainable tourism.

mar\aal ..... o susanabe destiobon s Mavina e locds Jo @ The candidate identifies another
1

........ 2 J[(Gdhl\of\s‘daﬂdk\ssfof OPJ(h@&Q%l‘M{WD 0’(’7"(}\@&5 reason and applies this to the
context of the question.

_{l@l avolved and Q?Q‘lr O'? %e Geshnali oG coold bad o s @ The candidate attempts to

( ............................................................................................................. s a nalyse however the response IS
v\o\me\ieca%@«}(h&bw\smﬂ%lm:rgon%ocamsa%m ........... unclear.

................................................................................................................................................... Mark for (e) = 2 out of 6

Total mark awarded = 8 out of 20

How the candidate could improve their answer

e (d) The candidate needed to be more specific to ensure accurate meaning was conveyed and their
response was more specific.

e (e) The candidate needed to be clearer in their response and link their points to the question. There is not a
link to a specific organisation in the question or the preceding response.

Common mistakes and guidance for candidates

Candidates needed to know the different types of travel and tourism organisations as listed in the specification.
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Example Candidate Responses — Paper 1

Question 4

Example Candidate Response — high ‘ Examiner comments

4 Refer to Fig. 4.1 (Insert), a photograph of an electric sightseeing bus in Wroclaw, Poland. o The candidate successfully
identifies two different types of public
transport, other than a bus.

{a) Other than a bus, state two types of public transport.

IO et e s
2 58080 D Mark for (a) = 2 out of 2
, _ @ @) Both responses are incorrect as
(b) Electric powered vehicles are one way transport has become more sustainable. they focus on traffic management

/managing congestion rather than
sustainable transport developments.

Mark for (b) = 0 out of 2

e The candidate successfully
describes how tour operators have

Other than electric powered vehicles, state two sustainable transport developments.

SR

.............................................................................................. [2] an interdependency Wlth transport
' _ providers.
(c) Describe the interdependency between transport providers and the following tourism .
organisations: 9 The candidate develops the
tour operator .. tQUY.. opeveter  comblnes.. . Lompenents.. o shravel . !'esponse to ensure they cover the
Snto v N interdependency from the other
ALY o AN W Aclu o AN A . .
.......... L Qadeane L wileh, Naclv gler L srans.poxd L Susla @S 0o side — transport providers and travel
Miicen. HONSK, WIS otvednes nelps the mespoh previders e agencies.

....... WWV&U‘“‘M‘” e The candidate On|y describes
airport ... Alounet. . Fewasts 0. . dek..... B S0 BRI one side of the interdependency,
Aroospovd. oraveleys, such as  us ov | coada  a ohvpendte.. bfetween transport providers and

adks 65 o Uk €ov airports.
s deeber  Mae douttly  ao | Stdes fado | cWe | Ty cenders

Mark for (c) = 3 out of 4

[4] 6 The candidate identifies a reason
for the appeal of sightseeing tourist
buses that is clearly applicable to the

....................................................................................................................................... question

segotny. ool dedee | phedegeaghs. of e ST e , , ,
- 0 The candidate explains how this

Wee.do.do. Tas gan leact Ao o Move  enfodalale  expertence benefits the tourist and therefore is

© Poyr  Ane.  Jdowvnsis, 0 appealing.

2. e, doursk o ged laRexmation. akewd... et Smeeniae () The candidate identifies an
additional reason for the appeal that
clearly applies to sightseeing buses.

Loble 9 The response develops into a

............................................................................................................................................ good eXp|anatI0n Of the reason’

3. Sseelng  TEwnsl e wesmab\f«—\*\zrhx/\%*ﬂ ....... 2 e focusing on how tourists benefit from
2.

lodersed W we  lecals dtwouspout el Sou o the reason.

Jevesed. Mo, T viowd eweate a pesvhve velowonsig | () The candidate attempts to give

a reason for the appeal; however, it
does not clearly apply to sightseeing
buses. It is very unlikely that local
people would be using the
sightseeing bus, instead the
response appears to be referring to
local service buses.

Mark for (d) = 4 out of 6
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Example Candidate Response — high, continued

Example Candidate Responses — Paper 1

Examiner comments

(e) Assess the importance of destinations having sustainable public transport.
“e  Macvease

ociHLve  LConomic \mmpoehy |Ue wﬁw Yevenuwe oot nore

4\«&«\9?@\4& wekiicles n oveter e do s . Aol also

Fatroctuce

m The candidate successfully
identifies a reason why public
transport is important.

@ The candidate identifies a
second reason why public transport
is important.

@ The candidate develops the
response into an analysis of how the
destination benefits. The analysis

is applied and clearly links to the
question.

@ The candidate develops the
response into further applied
analysis of how the destination
benefits.

Mark for (e) = 5 out of 6

Total mark awarded = 14 out of 20

How the candidate could improve their answer

(c)

(d)

(e)

e The question asked about the interdependency between travel agents and transport providers. An
interdependency is between both organisations. Therefore, it was important that the candidate described
both sides of the interdependency.

e The candidate needed to carefully consider the application of the question and ensure that the response was
relevant throughout.

e The candidate needed to develop this longer answer response into reasoned evaluation.

[ ]

The candidate would have benefited from knowing the different areas of the specification better to ensure

they used the right knowledge and understanding when answering the questions.
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Example Candidate Responses — Paper 1

Example Candidate Response — middle Examiner comments

4  Refer to Fig. 4.1 (Insert), a photograph of an electric sightseeing bus in Wrociaw, Poland. 0 The candidate successfully
identifies two different types of public
transport, other than a bus.

Mark for (a) = 2 out of 2

2l 9 The candidate correctly states a
(b) Electric powered vehicles are one way transport has become more sustainable. sustainable transport development.
The use of the word ‘more’ allows
the response to be a ‘development’.

(a) Other than a bus, state two types of public transport.

Other than electric powered vehicles, state two sustainable transport developments.

175‘£~Amﬁk\v>5r4\9re. el ) ones ko o

O SN Y T 1 S O 2 I . O fa:LJché ..... 9 ............ ,

sustainable transport development.
2 .E!’.Qb..o..lr.c.. b){a\c& (zo”éln,b Q .........................................................................
- Mark for (b) = 1 out of 2

[2 e This part of the response

9 This response is not a relevant

(c) Describe the interdependency between transport providers and the followihg tourism successfully describes both sides
organisations: of the interdependency, focusing on
tour operator _190y..... @pUatS....... st oo domise ke how each organisation benefits.

mﬁmhjrrmstzov}ffo“}lvxsobl\ﬂ- l‘”n.&rao!..{'. ..... 9 For this part of the response,
the candidate describes the
interdependency from the airport

@Ya.v‘\}!.\aswa\«\\éef“"xan.hﬂ.s)wﬁe}
Y {2‘7\55”‘3”"9 ......................................................................................

side of the relationship. However,

airport .Aﬁ!?.af\":. et 34\/«, '\Tw\sfwf ..F.m{.z.&g...........cu.\ain this is not developed to describe
BN A3 SN 2 UL N M ........ M 0 2 Y how transport providers are

interdependent on airports.
M ‘H\u?{ 3row-.sb RIS ) SN 2 SRS, A SR £ 79y 7 P P

Mark f = tof4
NG Ay T seit A siequh, @) MK IOT (@)= 300014

4] @ The candidate identifies a
(d) Explain three reasons for the appeal of sightseeing tourist buses. reason for the appeal of Sigh.tsee.ing

1 TQ""\;\iSC.Mﬁn\\c\aj ‘U&Y:L\JOFS@LI'I Z\L;isdeesr;thowever, no explanatlon IS
st Y J..’[}.'..'.‘ ............. LY combort oM .

G e The candidate states an
................................................................................................................................................... addltlonal reason for the appeal
................................................................................................................................................... and successfully applies this to
2 Th.......sigstelny... 3row-s’r iitgyoks. | SiONTsCEING bUSES.

0\“0Y MOS{' 'L .......... N_?}!:L‘»—F {°f'f‘l°' . s:a.LL; e 9 The candidate develops the

g9tk ..’rw e .,J,\\ Y S response into an explanation of how
] the tourist benefits which in turn
%E'OMS"'"V\\?‘} . 390351‘01}56 .................... makes it appea]ing_
3 Tkg(n\sw\n L\’\\/& 1"?"" NN £ 4 f',?VJ 9 The candidate SUCCGSSfU"y
w\\aun\lexp)an ‘\L:. $J\7L} N 7 Y identifies an applied reason for the
, @7&539&5(7\7 $3f P The This.. J appeal; however, the explanatory

development is vague.

.. odoeciehs l’kih&vwn’nm}k nu/J“ =
[6] Mark for (d) = 4 out of 6
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Example Candidate Response — middle, continued

Examiner comments

(e) Assess the importance of destinations having sustainable public transport.

@ The candidate successfully
Novadrgs. omes Y Yok . ceve . . abesk.. Xle. . identifies three reasons why itis

‘ i rtant, all of which have some
ekt bk sk ) Loves s impo )
Sskmbbczfée;}rw}qupmhM.rwj explanation to make them relevant,
However, there is no evidence

\L@a\n«wowﬁw«t‘e—/é'fwl”‘-éeshm«{ms& of analysis or evaluation in this

KO, ..........‘}.s?...m.nisk.............%xx.».'.v.o..\g.....M.\,Qm.a.mm,....sm response.
..§h,s.\r.e.§.m.U{..........p.lo.l’..’.‘.s-..........&mn;.p.m.k.........f‘;.............alsa.........a.m.?»..o.z’..&::f...... Mark for (&) = 2 out of 6

becow‘sb’}l\.‘éHOV‘JélW\Fﬁ)‘/LHfL.

P, hon. smstenan b

fw{’,'gjf\rw.sfov}JfL*\'foHnM

Y.

b At deMnakion o end o Loriichi . Total mark awarded = 12 out of 20

How the candidate could improve their answer
(d)

e The candidate has not applied the explanation to the question. The candidate needed to be clearer about
what information they were referring to throughout their response.
(e)
e The candidate needed to analyse and evaluate the points made to be awarded further marks.
[ ]

The candidate could have ensured that all of their answers were not just testing theory and were applied to
the context of the question.
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Example Candidate Response — low

4  Refer to Fig. 4.1 (Insert), a photograph of an elecfric sightseeing bus in Wroclaw, Poland.

@)

(b

~

(0

(d)

(e)

Other than a bus, state two types of public transport.

1 ﬂfwo ...........................................................................................................
. 2

[2]
Electric powered vehicles are one way transport has become more sustainable.
Other than electric powered vehicles, state two sustainable transport developments.
: .Q.itj..md‘.?...ﬁn@.‘h.‘.s&ﬁ..ﬁ\‘.‘.’.ﬂ ....... powec Nnes, insdead o pelrol: ..
2 N NS 3 -
[2]

Describe the interdependency between transport providers and the following tourism
organisations:

belween Jans pp.d..pc@yiders...qnd...n[% .......

Explain three reasons for the appeal of sightseeing tourist buses.

1 One(eason}‘or%e@fﬁOpﬁgh*swﬂgﬁows{busesxskemga\o}e,

i : S
2 Qno‘rhwqpfea‘ch\gw}seemgbﬁﬁbeaggab\en‘oezplore
e, Senoion andl dox el domg i agpects o peogle who

.q.s...w.e./.l.\..q.s..%sgy.g;é..q(\.ri...P.qm{ll.'@;,...i.h:s.. olg0 suslainable. meaing. o1s.reliable
N
and, frastwarth

. ccmg%mcfs,ﬁeveml&’aﬁ,b/?w\f\cktgcow@meﬂc&
.‘%os...@.\\..m%ﬁ...... '
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‘ Examiner comments

0 The candidate successfully states
‘taxi’ as a type of public transport.

9 The candidate states ‘river boat’,
which is not specific enough to be
considered public transport.

Mark for (a) = 1 out of 2

9 Both responses refer to electric
vehicles, which the question asks
candidates to exclude from their
responses.

Mark for (b) = 0 out of 2

o The candidate describes the
role of tour operators, rather than
the interdependency they have with
transport providers.

e The candidate successfully
describes a side of the
interdependency for airports.
However, there is no development
that considers how transport
providers are interdependent on
airports.

Mark for (c) = 1 out of 4

G The candidate identifies a reason
for the appeal and applies this to the

question. The response needs more

development to be explanatory.

e The candidate successfully
identifies a reason for the appeal that
is well applied.

e The candidate attempts

to develop the response into
explanation. However, the
development is not linked to the
identification of exploring while
relaxing.

9 The candidate identifies a reason
for the appeal. Again, the response
has no explanatory development.

Mark for (d) = 4 out of 6

@ The candidate attempts to answer
this question. However, they describe
sustainable transport rather than
focusing on why it is important for
destinations to have it.

Mark for (e) = 0 out of 6

Total mark awarded = 6 out of 20
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How the candidate could improve their answer

(b) The candidate would have benefited from reading the question carefully, to ensure any exclusions were
considered before responding.

(c) The candidate needed to understand the term ‘interdependency’ to answer the question accurately.
Understanding the term may also have helped the candidate to develop their response more effectively.

(d) The candidate needed to ensure that their response was clearly applied to the question and that
explanations were developed.

(e) The candidate needed to focus on the command word of this question to ‘assess’ rather than ‘describe’
and then focus on why it is important for destinations to have sustainable public transport.

Common mistakes and guidance for candidates

(b) Some candidates demonstrated a lack of understanding that sustainable transport developments
referred to ways that transport has changed to be more sustainable.

(c) Many candidates did not cover both sides of the interdependency.

(d) (e) Candidates needed to develop their responses to longer answer questions into analysis and/ or
evaluation to access the higher levels.
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