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Teacher training webinar for

IGCSE Travel and Tourism (0471)
(for first assessment in 2024)

Sue Stewart

Welcome!
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This webinar will cover:

An overview of the subject content and assessment objectives.

 The similarities and differences between the old and new syllabuses.

How to use the Scheme of Work.

Classroom techniques for teaching travel and tourism.

Where to find useful resources.

Your questions.

Overview of 0471

Revised IGCSE Travel and Tourism (0471) syllabus published in September 2021.

 First teaching began in the Maldives in August 2022.

 First assessment will be in June 2024.
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Benefits of 0471

Our approach encourages learners to be:

 confident, in understanding and communicating and explaining the nature, sustainability, management and  
marketing of travel and tourism 

 responsible, for themselves, responsive to and respectful of others, through becoming aware of the 
importance of sustainability and of their own responsibility to the environment and to the future of 
communities

 reflective, as learners, by considering their approach to assessing the customer appeal, growth, 
management, impacts and sustainability of travel and tourism

 innovative, through the application of their travel and tourism learning in unfamiliar contexts, locally and in 
the wider world

 engaged, in exploring travel and tourism issues of today, including sustainability, as well as being ready to 
make a difference by developing their own personal interests and opinions and for possible future 
involvement in customer-focused employment or in further study.

Aims

 understanding of the nature of travel and tourism, globally, nationally and locally 

 understanding of the positive and negative impacts of travel and tourism and how 
these can be managed

 understanding of the importance of sustainability and resilience in travel and 
tourism

 awareness of the importance of the customer in the travel and tourism industry

 understanding of the importance of marketing in travel and tourism 

 communication skills and awareness of different values and attitudes in relation to 
travel and tourism
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Comparing old and new syllabuses

New 0471 syllabus 
(for 2024 first assessment)

Old 0471 syllabus

Paper 1 – 80 marks (50%)
1 hour 30 minutes

40% AO1
20% AO2
25% AO3
15% AO4

Paper 1 – 100 marks (60%)
2 hours

40% AO1
35% AO2
25% AO3

Paper 2 – 80 marks (50%)
2 hours

40% AO1
20% AO2
25% AO3
15% AO4

Paper 2 – 100 marks (40%)
2 hours 30 mins

40% AO1 
35% AO2 
25% AO3

Content Overview

IGCSE Travel and Tourism (0471) offers learners the opportunity to study and 
develop practical skills in the following areas:

1. Introduction to the main travel and tourism definitions and concepts

2. Global Tourism

3. Travel and tourism organisations

4. Customer Service

5. Destination marketing 
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What has changed?

 Learner attributes have been added to the syllabus.

 The syllabus aims have been updated.

 The subject content has been revised and refreshed. 

 New topics have been added and existing topics have been moved and 
updated. 

 The subject content is no longer divided into specific Paper 1 and Paper 2 
content so both papers may draw from any section of the content.

 The command words have been updated.

What has changed?

 The coursework component has been removed from the qualification.

 The number of assessment objectives has increased from three to four and 
the wording has been updated.

 Paper 1 and Paper 2 are now equally weighted at 50% each.

 Paper 1 covers the introductory key concepts, customer service and impacts 
of tourism at destinations.

 Paper 2 has widened its content and focuses on the management and 
marketing of destinations. 

 The number of marks in both Paper 1 and Paper 2 has been reduced to 80.

 The duration of both papers has been reduced. Paper 1 is now 1 hour 30 
minutes and Paper 2 is now 2 hours.

 The mark schemes for both papers have been revised.
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What has changed? Updated subject content

New 0471Old 0471

Unit 1:Introduction to the main travel and tourism definitions and concepts –
different types of tourists, destinations and reasons for travelling. New sections 
added on sustainable travel and tourism.

Unit 2: Global tourism – features of appeal to different tourist types. Growth in 
sustainable tourism, role of organisations involved in management, managing 
destinations sustainably, combat climate change, etc.

Unit 3: Travel and tourism organisations – role of tourism organisations, 
products and services including sustainable practices.

Unit 4: Customer service – delivery of good customer service and impact of 
customer service on organisations and customers.

Unit 5: Destination marketing – importance of market research and market 
strategies. 

Unit 1: The travel and tourism industry (some 
content moved to new unit 1 and Unit 2).

Unit 2: Features of worldwide destinations 
(Sections removed and moved to new Unit 2).

Unit 3: Customer care and working procedures 
(streamlined and re-ordered to new Unit 4). 

Unit 4: Travel and tourism products and 
services (re-ordered to new Unit 3).

Unit 5: Marketing and promotion (streamlined 
and re-ordered to new Unit 5).

Unit 6: Marketing and promotion of visitor 
services (removed).

Assessment objectives

AO1 Knowledge and understanding
Demonstrate knowledge and understanding of facts, terms and concepts of travel and 
tourism,

AO2 Application
Apply knowledge and understanding of facts, terms and concepts to familiar and unfamiliar 
contexts in travel and tourism.

AO3 Analysis 
Analyse travel and tourism issues and show an understanding of the possible impacts of 
those issues on travel and tourism.

AO4 Evaluation 
Evaluate information to develop arguments, understand implications, draw inferences and 
make judgements, recommendations and decisions.
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AO weightings

Command Words for papers 1 and 2

Assess make an informed judgement

Define give precise meaning

Describe state the points of a topic / give characteristics and main features

Discuss write about issue(s) or topic(s) in depth in a structured way

Evaluate judge or calculate the quality, importance, amount, or value of something

Explain set out purposes or reasons / make the relationships between things clear / say why and/or 
how and support with relevant evidence

Give produce an answer from a given source or recall/memory

Identify name/select/recognise

State express in clear terms

Suggest apply knowledge and understanding to situations where there are a range of valid 
responses in order to make proposals / put forward considerations
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Assessment Overview

All candidates take two exam components. 

Candidates will be eligible for grades A* to G.

Paper 1 – Key terms and concepts

 1 hour 30 minutes examination externally assessed

AO1, AO2, AO3, AO4

 50%

 80 marks

Paper 1 tests candidates’ understanding of the terms and concepts central to 
travel and tourism. Questions are set with a short piece of stimulus material.  
Candidates will need to draw on their own knowledge and understanding to 
answer the questions. 
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New mark scheme for extended responses AO1, AO3, AO4

New mark scheme for extended responses AO2, AO3, AO4
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Paper 1 – Key terms and concepts - Inserts

Paper 1 – Key terms and concepts
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Paper 1 – Key terms and concepts

Paper 1 – Key terms and concepts, extended responses
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Paper 1 – Key terms and concepts

 2 hours examination externally assessed

 AO1, AO2, AO3, AO4

 50%

 80 marks

 Paper 2 tests candidates’ understanding of the way destinations are managed and 
marketed. A piece of stimulus material giving details of a destination or organisation will 
be given for each question. Candidates will need to draw on their own knowledge and 
understanding to answer the questions. 

Paper 2 – Managing and marketing destinations
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Paper 2 – Managing and marketing destinations 
Table B for marking 1(d), 3(d) and 4(d)

Paper 2 – Managing and marketing destinations
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Paper 2 – Managing and marketing destinations

Paper 2 – Managing and marketing destinations
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Paper 2 – Managing and marketing destinations

Paper 2 – Managing and marketing destinations 
Table A for Q 2(d)
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Paper 2 – Managing and marketing destinations

You can access the School Support Hub using this web address: 
https://schoolsupporthub.cambridgeinternational.org/

…here you will be able to access the 0697 syllabus, specimen papers and mark.

School Support Hub  
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Scheme of Work (SoW)

 Includes example activities, links to resources, and teaching methods for delivering 
the course.

Not mandatory to follow it – it merely gives examples of good practice.

Using the Scheme of Work (SoW)
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Example page from the SoW

Example page from the SoW 
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Other useful resources

Available now:

Syllabus, specimen papers and mark schemes

Specimen Paper Answers booklets

After first exam session:

Principal Examiner reports

Past Papers and mark schemes

Example Candidate Reponses with examiner commentary / feedback

Travel and Tourism resources - both books with digital access

37

38



0471 webinar March 2023

20

Course book
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Other useful resources

Other resources

https://www.unwto.org/ (United Nations World Tourism Organisation)

https://www.gstcouncil.org/ (Global sustainable tourism council)

https://eturbonews.com/ (travel news website)
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Email info@cambridgeinternational.org
or telephone +44 1223 553554

Learn more!
Getting in touch with Cambridge is easy

Any questions?

Thank you for taking part in today’s training.
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